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Web Content Managers Best Practice Awards (2005)

Best Practice Being Nominated:
Website URL: www.loc.gov
Best Practice Category  (You can nominate the same website or agency in more than 
one category).   Read descriptions of each category
x
Website Design  

� 
Website Content 

� 
Citizen-Focused Online Services  

� 
Services for Defined Audiences EQ \O()


� 
Governance and Web Management  

Describe the Best Practice:  Please be specific about what it is, why it's a best practice, 
evidence that’s it’s been successful, and how it could be replicated at other agencies.   

Website Design: improved usability or functionality; better graphic design; interactive or collaborative capabilities; innovative ways to make the site accessible.

In April 2005, the Library released an upgraded design for the top level of the Library’s site. It had been 4 years since the last design upgrade and the site suffered from a dated look-and-feel. The goal of the upgrade was to bring the site more in line with current design trends and accessibility requirements. 

Below are the best practices that were used to achieve a new, cleaner, updated “look and feel”, and to meet Section 508 requirements. From the start the project plan included standard elements of website development: information architecture, clean design aesthetics, human factors / usability, and accessibility. Information architects, graphics designers, and the Public Affairs Office worked closely together to meet the combined project goals. The group also worked closely with content owners to achieve the successful design.

1. Multiple ways of finding information

· Consistent navigation

· Search

· Site map

2. Graphic Design

· Overall both colors, placement, content type are exceptionally well balanced on the home page.

3. Usability / accessibility

· Global style sheet to enable a consistent font set and give the user the ability to change font size

· Color scheme that supports good contrast for both usability and accessibility. 

· Little use of heavy graphics to enable the page to load quickly.

· The user can control the font size and “skip navigation” controls are used throughout.

· Consistent link names going to page titles of the same name.

· Moving between the home page and American Memory shows how the design is maintained, but also slightly changed to meet the needs of different content areas. This challenging task was accomplished through the use of iterative design methodology. 

· The top-level design was carried through to the search results page. Although the search results pages of American Memory and the primary site are different, they resemble each other visually and meet differing user needs.

· A new webcast page was created. The design challenge here was to 1) incorporate the video window into the page so it fit seamlessly into the new design, but also gave the users the flexibility to view the webcast in a larger window when needed, 2) feature most popular webcasts list; 3) list recently added webcasts; and 4) highlight topical webcasts. The challenge was go add all of these features to the page, without have the page feel cluttered. The development group balanced areas equally but let the featured webcast be more prominent than the other items. . A browse area by category appears in the left column. Usability tests and general public reaction has the success of the design, and user statistics show an overwhelming increase in the use of webcasts.

· The site meets all Section 508 standards and screen readers were used for testing throughout the process.

· Consistent navigation was implemented for site usability so that users entering the site from multiple access points could easily navigate to the home page or other sections of the site.

4. Branding

· A relatively large prominent graphic is used to let the user know that they are at the Library’s site; the size and design was created to work well with graphics that are used for navigation. The Library’s dome and name are prominent at the top of the page, and the most important second tier branding sub-sites are near by with smaller graphics to highlight their subject areas for the user. Both the text and graphics serve to communicate to the user the content of the sub-site.

· Throughout the design, branding considerations were emphasized. Branding on the previous design was weak and had limited follow through to second tier pages. This has been corrected in the new design.

· Graphics were used to craft a visual hierarchy based on size, location and prominence, and correlated to the content most important to users.

· As appropriate, sections are repeated in different areas. They are “Spotlight”, “Services”, “Resources”, and “Most requested” for consistency and association with the “Library of Congress” brand.

5. Currency

· Approximately 30% of the home page is built to have updates on a daily or regular basis, thus making our site “fresh” for repeat visitors.

6. Management

· Separate content from presentation for more flexible web site maintenance and management.

· Site is modular and templated. 

Evidence of the success of our design has been shown through the very positive comments we have received from online feedback, including text responses through the ACSI survey. We also receive many positive comments from users at conferences, and also at Library events, such as the National Book Festival. 
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